





The Cleaning Products Division, shown here at the December 2008 CSPA Annual Meeting, received updates regarding a research project
at North Carolina State University to study the Effects of Biological Drain Products on Grease Interceptors. The objectives of the project,
sponsored by six companies of the Division, were: to identify the effects of bioaugmentation on the microbial community structure and
function in grease interceptors; to determine if there was a negative effect to downstream effluent from use of biological additives (i.e.,
determine if bioaugmentation results in passing grease downstream); and to start to address regulatory ordinances concerning biological
drain products. The product sampling is complete and analysis was expected to be concluded by mid-November. This summer, the
Division received a draft final report on the research project. The results showed that the products were not being passed downstream.

A final report was expected at the end of the year.

More than 60 member company scientists are involved
in the Scientific Affairs Committee (SAC), chaired by Neil
Snyder, Reckitt Benckiser, through its four active Task
Forces: Children’s Health and Exposure, Endocrine Issues,
Poison Prevention, and Proposition 65.

The SAC Children’s Health and Exposure Task Force
and Endocrine Issues Task Force continued work, primar-
ily through the industry coalition Public Health Forum
(PHF), to address a number of issues and projects in the
areas of children’s health, biomonitoring and endocrine
disruption. The Children’s Health and Exposure Task Force
continued discussions on consumer products and asthma.
The SAC Endocrine Issues Task Force continued to actively
address EPA efforts to implement its Endocrine Disruptors
Screening Program. CSPA and other associations met with
the Office of Management and Budget (OMB) and EPA of-
ficials in June and objected to the unreasonable cost of the
program ($650,000 to $1,200,000 per chemical). CSPA filed
supplementary comments with OMB later in June urging
that OMB approve a streamlined program, since some of
the tests are not clearly validated. EPA finally announced its
schedule for test orders in October.

CSPA staff and SAC scientists participated in the
National Conversation on Public Health and Chemical
Exposure kick-off meeting in Washington, DC, that was
sponsored by several federal health agencies. This 18-month
effort seeks to get all stakeholders into discussions on how
to proceed to address issues related to chemical exposures
from all sources. CSPA scientific staff will chair a coordi-
nated effort by PHF members to address this initiative,
with various associations participating in the workgroups
being formed.

The SAC Poison Prevention Task Force continued to
address poison prevention and product safety issues. CSPA
is actively seeking a cooperative project with the American
Association of Poison Control Centers to investigate a

possible annual “benchmark” study on accidental expo-
sures to consumer specialty products.

The SAC Proposition 65 Task Force continued to ad-
dress listings and related science policy issues pertinent to
California’s Proposition 65 program, including the listing
of nitrous oxide and methanol as reproductive toxicants.
CSPA coordinated efforts with the Methanol Institute
and filed extensive comments in March urging the agency
not to list methanol, or to issue only a qualified listing for
methanol exposures at levels known to create acute toxicity
in humans. In July, CSPA filed joint comments on that pro-
posal with the California Chamber of Commerce, objecting
strongly to other proposed new listings.

In June, the eight active ingredient manufacturers of
permethrin formed the Permethrin Data Group II under
the Product Ingredient Review Program (PIR) to develop
additional data to satisfy the Reregistration Generic Data
Gaps for permethrin. Christopher Davis, FMC Corporation,
chairs the group.

The Total Release Fogger Group, also formed in 2009,
responded to a request for data on total release foggers
(TRFs) by the New York State Department of Environmental
State Conservation and New York Department of Health. The
20-member group is actively addressing the New York agen-
cies’ remaining concerns on TRFs.

Generic Data Call-In Notices for pyrethrin, pipero-
nyl butoxide, MGK 264 and permethrin were received by
registrants. The Pyrethrin Steering Committee/Joint
Venture, Piperonyl Butoxide TFII and Permethrin Data
Group II are actively working to address identified data
gaps. Product Specific Data Call-In Notices also were sent
to all manufacturers of formulated products containing the
aforementioned active ingredients.

Additionally, PIR provided updates on its Supplier
Ingredient Reporting (SIR) Work Group (see page 18) and
DEET Education Program (see page 13).
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CHAPTER 3: Product Stewardship

marks for corporate responsibility, CSPA had Product

Care’. Conceived at the beginning of the decade and
approved by CSPA members in 2001, this product steward-
ship program provides a framework of voluntary guidelines
for developing, manufacturing, distributing and marketing
products made by CSPA member companies. The program
is co-chaired by John P. Abplanalp, Precision, and David
Beaham, Faultless Starch/Bon Ami, and had 92 participat-
ing companies as of November 2009. Mark Cohen, NCH
Corporation, serves as vice chair.

Product Care showcases CSPA members’ best prac-
tices, demonstrating the great care they take to ensure
that consumers enjoy the benefits and protection provided
by consumer specialty products. The program is a positive
venue for CSPA to advocate for its members on key industry
issues, providing a transparent and authoritative source of
information regarding industry actions and products.

This year, Product Care continued to offer training
sessions at the CSPA Mid-Year and Annual Meetings to
introduce members to the program, learn how it works,
how it will benefit their companies, and how it will enhance
stewardship programs they may already have in place.

At the Mid-Year
Meeting, Product
Care sponsored
a joint program
with the Cleaning
Products Division

I ong before “green” and “sustainable” became bench-

Product Care® and

the Alliance for
Consumer Education
were introduced to a
world audience last May
with their participation
in a poster exhibit at the
Second International
Conference on
Chemicals Management
in Geneva, Switzerland.
The posters displayed
program principles

and vision and mission
statements.

and the Industrial and Automotive Specialty Chemicals
Division titled What’s On Your Label? Product Care speak-
ers discussed how the use of the stewardship program
logo benefits participating companies. Current users of the
Product Care logo offered their testimonials as well. The
presentations underscored that product labels must be in
compliance with U.S. regulations and international require-
ments, and could contain information about certifications
from various non-governmental organizations (NGOs).

CSPA members’ product stewardship efforts help to
promote understanding and confidence with customers,
legislators and regulators, NGOs and consumer groups
across the spectrum of issues pertinent to human and en-
vironmental health. Big box retailer
Wal-Mart, through its Chemical
Analysis Review Program, has recog-
nized Product Care as a model of good
company stewardship.

CSPA’s continued support of its
affiliated groups’ efforts in public
health education further attests to
the high value it places on good prod-
uct stewardship.

This year, the Alliance for
Consumer Education (ACE), headed
by President Joseph Healy, success-
fully completed the first phase of its
new program, A Kid's Guide to a Safe
and Healthy Home. The beta or draft
site version of the program’s website was consumer tested
with overwhelmingly positive results: 91% of the parents
surveyed strongly approved of the site for their children.
ACE also expanded its Inhalant Program’s labeling initia-
tive in 2009. NCH Corporation, a CSPA member company,
added ACE’s website www.inhalant.org to all its North
American aerosol labels.

ACE programs received more exposure through a new
partnership with HAPP] magazine, an industry journal
covering the household and personal products industry.
Thanks to barter advertising in both HAPPI and Spray
Technology & Marketing, more individuals are being made
aware of the importance of preventing inhalant abuse.

ACE President
Joseph Healy
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The Consumer Aerosol Products Council (CAPCO),
chaired by Joe Bowen, Aeropres Corporation, continued
its work with science teachers, inviting them to use aerosol
product technology to teach scientific principles such as
suspensions, the behavior of gases under pressure, gases as
propellants and the effect of physical changes and chemical
reactions.

CAPCO provides the information in an 82-page teacher’s
kit that includes 19 classroom and laboratory activities for
all grade levels. The kit, which was developed with the as-
sistance of a panel of middle school teachers and meets the
State Standards of Learning requirements, also provides
teachers with information and exercises about the earth’s
protective upper ozone layer, chlorofluorocarbons, and the
environmental profile of aerosol products.

CAPCO used a booth at the National Science Teachers
Association’s National Convention to discuss the kit with
teachers. The teacher’s kit and other information about
aerosol products are available on CAPCO’s web site, www.
AerosolProduct.org. The web site also offers a free nine min-
ute educational video, Another Awesome Aerosol Adventure,
which was developed by the producers of the popular kids’
TV series Beakman's World.

The DEET Education Program (DEP) held its
third successful Fight the Bite poster contest this year.
Additionally, DEP continued relationships with the na-
tional Centers for Disease Control and Prevention, National
Association of County and City Health Officials, National
Public Health Information Coalition, American Mosquito
Control Association, American Lyme Disease Foundation
and many State and Local Public Health Departments
across the country. DEP is supported by members of the
Product Ingredient Review Program.

In addition to endorsing these programs, CSPA also is
actively engaged in nationwide efforts on poison preven-
tion, reflecting a Product Care principle which underscores
support for “public education programs that promote the
safe and effective use of our products.”
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CAPCO Chairman Joe Bowen, Aeropres Corporation (at left),
educates a teacher about aerosol products at a convention
of the National Science Teachers Association. (File photo)
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This poster, winner in the Younger Division, will be
featured in the 2010 poster created for National Poison
Prevention Week, an annual event on the third week of
March that is authorized by Presidential Proclamation
and coordinated through the U.S. Consumer Product
Safety Commission. The posters will be distributed to
all poison control centers in the U.S.

With ACE, CSPA accepted an invitation to judge a
poster contest sponsored by the National Poison Prevention
Week Council (NPPW), which took place June 23 at the of-
fices of the National Safety Council in Washington, DC.

As judges, CSPA and ACE helped to ensure that household
products and their use, storage and disposal were correctly
and fairly depicted in poster art. Generated through schools
and poison control centers around the country, the poster
entries were sent to the American Association of Poison
Control Centers in Washington. The posters were grouped
into two age divisions and were judged according to the
clarity and accuracy of the poison prevention message, cre-
ativity of presentation, and design appeal.

In the coming year, CSPA will be involved in the plan-
ning of the Council’s 50™ anniversary observation, which
will take place in 2011. Tentative plans for the event
call for an interactive educational day for children at the
Smithsonian.
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CHAPTER 4. Business to Business

top priority for the Association. To assure that mem-

bers continue to thrive and keep a healthy bottom
line, CSPA provides business forums that present the lat-
est information and bring clarity to issues and trends that
impact the industry. The Association also offers a number
of seminars and workshops through the year that focus
on specific areas of interest to help members gain deeper
insight on the challenging issues of the day, and what they
could face in the future.

The success of CSPA member companies is always a

Membership Growth

These forums and other member services have helped
the organization to grow and retain its membership.
Despite the worldwide economic challenges that began with
the financial upheaval of late 2008 and continued through
most of this year, CSPA has kept its membership strong
and growing, with membership now at approximately 240
companies. At the end of the third quarter this year, CSPA
had 16 additional members: Prestige Brands, The Scotts
Company, Future Tools, Chemical Connection Company,
Milliken & Company, PURE Bioscience, Candle-lite,
Sergeant’s Pet Care Products, Givaudan Fragrances, Chase
Products Co., Lehan Chemical Brokerage Services, LLC,
Loyalty Chemicals, TRAC Microbiology, Amrep, Advanced
Skin Technologies, Inc. and Senoret.

Meetings

Attendance at CSPA’s 2009 Mid-Year Meeting and its
centerpiece trade show Innovention exceeded expectations,
despite the economic downturn and concerns over the HiN1
influenza outbreak. The membership’s indomitable spirit,
reflected in the convention’s theme The Will to Succeed, was
commended by CSPA Chairman of the Board Frank Jusich,
chief operating officer and president of the Professional
Products Group of Central Life Sciences. In his remarks at
the General Session, Jusich included three stories that ampli-
fied the theme,
touching on a
military battle,

a private com-
pany’s decision
to double its ad-
vertising invest-
ment during the
Depression, and
the U.S. aerosol
products indus-
try’s confronta-
tion of major
challenges that
threatened its
existence in the
1970s.

The CSPA
Chair also salut-
ed the Aerosol
Products
Division,
chaired by John
Ferring, Plaze,
Inc., which ob-
served its 6ot
Anniversary with a special celebratory observation during
its regularly scheduled Division program, and recognized
several former Division chairs who came to Chicago for the
event. At the conclusion of his remarks, Jusich introduced a
surprise videotaped tribute to the Division that featured
on-camera greetings from several members of Congress.

2009 CSPA Chair Frank Jusich
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), Bob

Jacobsen (1978-1979), and Al Pellini (1984-1985). Back row: Tom Siciliano (1996-1997), Carleen Kreider (2000-2001), Don Rowson (1980-1981),
Monty Johnsen (1974-1975), Paul Hiznay (1976-1977), and Dan Minogue (1990-1991).

The Mid-Year General Session’s keynote speaker was Sir Ken
Robinson, recognized innovator and author. He discussed his
ideas about passion as the driving force in achieving personal
success, the central theme of his newly released book The
Element: How Finding Your Passion Changes Everything. Sir Ken
said that talent, passion, attitude and opportunity, if properly
and consciously harnessed, can help individuals achieve at their
highest levels of success and lead lives of meaning and purpose.

CSPA President Chris Cathcart presented the tradition-
al Mid-Year State of the Association Report, providing an
overview of the issues being managed by the Association on
behalf of members, and progress in several areas of activity.
These updates and highlights are detailed throughout this
Annual Report.

Also at the Mid-Year Meeting, CSPA’s seven Divisions
offered a variety of programs that provided updates, ana-
lyzed the issues and prepared for upcoming challenges.

This year, the Aerosol Products Division’s regular busi-
ness session took a celebratory turn with the commemora-
tion of its 60 Anniversary. An audio-visual presentation
featuring The Aerosol Products Division through the Decades
and the attendance of several former Division chairs pro-
vided a historic flavor to the session.

An A+ Opportunity to Educate Yourself Regarding the Key
Topics Influencing the Air Care Category in the Year Ahead, spon-
sored by the Air Care Division, included a presentation on
“Getting to Know Your Non-Governmental Organizations
(NGOs)” by Heather Taylor, Natural Resources Defense
Council, and a discussion of CSPA’s Consumer Product
Ingredient Communication Initiative that was launched last
fall, by Eileen Moyer, Reckitt Benckiser.

The Antimicrobial Products Division presented
Emerging Pathogens, Disinfection and Cleaning Effectiveness.
Several talks focused on Clostridium difficile, including the
challenges to control and eliminate it. One of the talks also
touched on how EPA regulates C. difficile claims.

A program jointly sponsored by the Cleaning Products
Division, Product Care® and the Industrial and Automotive
Specialty Chemicals Division took a close look at What's
On Your Label? The presentations emphasized that product
labels are documents that must comply with a number of
U.S. regulations and international requirements such as the
Globally Harmonized System (GHS) of Labeling. Product
Care speakers discussed how the use of the stewardship
program logo benefits participating companies. (More on
Product Stewardship on page 12)
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A session on Nuts and Bolts of Risk Assessment spon-
sored by the Pest Management Products Division featured
government and industry experts who explored the com-
plex issues surrounding risk assessment, an essential part
of pesticide registration and re-registration.

The Polishes and Floor Maintenance Division held a
general meeting and a technical session on separate days.
Presenters reviewed issues facing the Division and indus-
try, and discussed technical, legislative and regulatory
developments.

As the Annual Report went to press, CSPA was put-
ting the finishing touches to its 2009 Annual Meeting at
the Marriott Harbor Beach Resort in Fort Lauderdale, FL,
with the theme An Extraordinary Decade: Impressions for the
Future. Jusich and Cathcart were preparing to address the
unique historical moments of the past decade that continue
to have a significant impact on the industry and organiza-
tion. With resilience and determination, CSPA continues to
meet challenges capably by utilizing the demands of change
to grow in excellence and strength and become an even bet-
ter Association for its members.

The seven Divisions were confirming details of pro-
grams on a broad range of topics that underscore the
diversity of interests engaging CSPA members. Green
products, product stewardship and product liability were
on the Aerosol Products Division’s agenda. The Air Care
Division was planning to focus on Regulatory Issues Shaping
Air Care Product Development: a Deep View of the Issues and
their Implications. A major joint program sponsored by the
Pest Management Products Division and the Antimicrobial
Products Division was set to examine the process of Shaping
the Public Debate: How and Why Government, Media and
NGOs Bring Issues to the Forefront. Another jointly spon-
sored program courtesy of the Cleaning Products Division
and Polishes and Floor Maintenance Division was getting
ready to discuss the process of Defending Green Claims.

Award-winning historian and author Dr. Douglas
Brinkley was scheduled to address the 2009 Annual
Meeting General Session. A professor of history at Rice
University and a fellow at the James A. Baker III Institute
for Public Policy, Brinkley is a prolific writer and recipient
of many awards. Five of his books have been selected as
New York Times Notable Books. After the program, Brinkley
was expected to autograph his latest book, The Wilderness
Warrior: Theodore Roosevelt and Crusade for America.

Awards
Several industry awards were presented at the 2008
Annual Meeting in Fort Lauderdale, FL.

Richard Song of Plano, Texas (second from right), was named
the recipient of the 2009 CSPA Murray Glauberman Memorial
Scholarship Award. He is the son of Max Song and Min Xie, an
employee of Central Life Sciences, Schaumburg, IL. His areas of
interest include particle and theoretical physics and detailed
math, which led to his discovery of the similarity between
advanced financial equations and physics equations. Richard’s
fascination with this field has inspired him to pursue studies in
math and economics at Rice University. Also in photo from left
are: CSPA Chair Frank Jusich, Richard’s mother Min Xie, and (at
extreme right) Paul Hiznay, chair of the scholarship comittee.

The recipient of the 26 Charles E. Allderdice, Jr., Memorial Award,
the industry’s highest honor, was Norwin Wolff, president and
CEO of Interpolymer Corporation. The award was presented by
2008 CSPA Chair Kelly Semrau, S.P. Johnson & Son, Inc. At left is
Norwin’s wife, Patti Converse Wolff.
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The 2008 Chairman’s Outstanding Achievement Award was given
to Steve Tanner, president of Arylessence, Inc. The award was
established to recognize an individual’s achievements in service
to CSPA during the year. 2008 CSPA Chair Kelly Semrau presented
the award.

There were seven recipients of the 2008 Volunteer
Recognition Awards, one from each of CSPA’s seven
Divisions, who were honored for outstanding service in the
advancement of the Association’s goals: Aerosol Products
Division — Dan Renn, account executive, Bridgeview
Aerosol; Air Care Division — Suzanne Hagen, regulatory
manager, Dial-A Henkel Company; Antimicrobial Products
Division — John G. Wood, director, Product Registration
and Compliance-Regulatory Affairs, Ecolab Inc.; Cleaning
Products Division — Ken Roach, technology fellow,
JohnsonDiversey, Inc.; Industrial and Automotive Specialty
Chemicals Division — Sean McNear, manager, Regulatory
Affairs, Honeywell Consumer Products Group; Pest
Management Products Division — William D. Gullickson,
Jr., chairman, McLaughlin Gormley King Company; and
Polishes and Floor Maintenance Division — James F.
Hermann, senior technology fellow, JohnsonDiversey, Inc.

Inaugural Webinar, Seminars, Workshops
Throughout the year, CSPA presented a full comple-
ment of workshops and seminars, and rolled out its first we-
binar. The sessions provided updates on key industry issues,
regulations and policies that will have an impact on the way

member companies conduct business.

CSPA introduced the first in a series of webinars
that will focus on all areas of the consumer specialty prod-
ucts industry. Hosted by the Pest Management Products
Division on Oct. 20, the webinar focused on the topic,

To Amend or Not to Amend (or Notify)? Will Someone Please
Explain PR Notice 98-10 To Me! The 1%-hour session was
lively and informative, and provided insights on manag-
ing critical issues with a discussion of practical, real-world

scenarios that they could encounter in their work. A
panel of experts reviewed the law, regulations and U.S.
Environmental Protection Agency (EPA) policies.

The webinar series is the latest in the Association’s con-
tinuing efforts to bring the most current, convenient and
economical professional development venues to industry
professionals. A CSPA membership-wide survey showed
members’ overwhelming interest in the webinar method,
provided it does not diminish the face-to-face meetings
they value.

CSPA’s Sixth Annual International Affairs
Conference, held Sept. 29 to 30 in Washington, DC, offered
global insights on several important topics. The conference
was sponsored by the International Affairs Committee,
chaired by Mike Irwin, Procter & Gamble Company, with
Rick Rucoba, S.C. Johnson & Son, Inc., serving as vice chair.

- ¥ 2
Sara Hagigh, deputy director, U.S. Department of Commerce
Office of North and Central America and the Caribbean, was the
keynote speaker on the opening day of CSPA’s Sixth International
Affairs Conference held Sept. 29 to 30 in Washington, DC. Her
office, under the International Trade Administration (ITA), leads
staff assisting U.S. companies exporting to Canada, Mexico,
Central America and the Caribbean. To help U.S. exporters facing
trade barriers, Hagigh works to ensure compliance with free trade
agreements including the Central America-Dominican Republic-
United States Free Trade Agreement and the North America Free
Trade Agreement. At the luncheon, Hagigh discussed her Western
Hemisphere and China trade and policy experiences; described
the broad range of Commerce Department/ITA resources
available in the U.S. and overseas for U.S. exporters; and discussed
the Commerce Department’s involvement in efforts to develop
stronger corporate governance and business ethics practices
within companies operating in Latin America.

Among the topics covered at the conference were:
Emerging Policy Issues under the Strategic Approach to
International Chemicals Management; implementation is-
sues and initiatives relating to the Registration, Evaluation,
Authorization and Restriction of Chemicals (REACH); the
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International Arena’s Impact on Domestic Reform; the
consumer product industry’s role in Substance Information
Exchange Forums; a non-governmental organization’s
perspective on REACH and other international chemicals
management programs; implementation and recent de-
velopments relating to the Globally Harmonized System

of Classification and Labeling of Chemicals; and Security
Concerns Based on Chemical Transport.

Dr. John C. Warner, internationally recognized expert
on green chemistry, addressed CSPA’s State Environmental
Affairs Conference in Providence, RI. Warner, the president
of the Warner Babcock Institute for Green Chemistry and
the Beyond Benign Foundation, co-wrote the first book on
green chemistry before it was a matter of public policy inter-
est. Held on Oct. 14 to 15, the conference provided a unique
opportunity for participants to interact and discuss critical
environmental issues with policy makers and environmental
and public health advocates. The forum offered a lively in-
terchange on: Green Chemistry and Chemicals Management
Policy; Environmentally Preferable Procurement; Global
Warming and Carbon Footprints; Extended Producer
Responsibility and Product Stewardship Programs; and
Sustainability Programs. State legislators and agency deci-
sion makers from several states discussed their objectives for
progress on environmental issues and how business can be a
part of those plans.

Warner also addressed CSPA’s Government Affairs
Advisory Committee State Regulatory Affairs Section at
their meeting in Fort Lauderdale, FL, in conjunction with
CSPA’s 2009 Annual Meeting. The special session featured
an interactive discussion on state chemicals policy.

Steve Owens, the new assistant administrator for the
U.S. Environmental Protection Agency’s Office of Prevention,
Pesticides and Toxic Substances, was one of the keynote
speakers at CSPA’s Ninth Antimicrobial Workshop in
Arlington, VA.

The workshop, held Oct. 27 to 28, covered the latest pol-
icy and procedural information that is critical to the manu-
facture, marketing and sale of antimicrobial pesticides in the
U.S. Sponsored by CSPA, the American Chemistry Council
Biocides Panel and ISSA, the workshop is the only one of its
kind that speaks directly to the unique needs of antimicrobi-
al registrants. The event was held in coordination with EPA’s
Antimicrobials Division.

CSPA sponsored the Air Quality Seminar Nov. 11 to
12 in San Francisco, CA, to provide industry regulatory and
scientific professionals a comprehensive overview of state,
federal and international air quality regulations impacting
consumer products, and the regulatory issues facing indus-
try today. The seminar included a presentation on CSPA’s
comprehensive approach to advocacy. Other presentations
were given by state and federal regulators, including rep-
resentatives of the California Air Resources Board and the
U.S. Environmental Protection Agency, on how they de-
velop regulations and what they plan for the future, and by
a panel of environmental organizations active in California
on air issues.

Ingredient Information Work Groups

CSPA continued its leadership in developing a way
to protect confidential business information while pro-
viding retail companies with the information they need
for regulatory compliance and individual sustainability
programs. A project to enable the use of the Global Data
Synchronization Network (GDSN) to report ingredient
information that was initiated by CSPA and Wal-Mart is
expected to be concluded in 2009.

CSPA and Wal-Mart were instrumental in forming a
coalition of suppliers, retailer companies and trade associa-
tions that has been working on these issues for more than
two years. The first step in that project, identifying the need
for the project in a GDSN Business Case Document, was
completed late last year. Work on phase two, developing a
Business Requirements Analysis Document, began early
this year and is expected to be completed by year end. The
third and final phase of the project will be for GDSN to set
standards for distributing ingredient information through
the network.

When standards are set and approved, suppliers will
be able to report ingredient information in much the same
way they currently provide their retail customers with
product size, weight and price information. CSPA and Wal-
Mart also co-chair the Chemical Ingredient Reporting
Workgroup of suppliers and retailers. The group plans to
conduct a pilot test of the GDSN system after standards
have been set.

The Supplier Ingredient Reporting (SIR) Work
Group, which operates under the Product Ingredient
Review Program, made substantial progress this year to-
ward developing ways to provide retail companies with the
information they need for regulatory compliance and sus-
tainability initiatives without compromising confidential
formula information. SIR held several conference calls and
meetings with Wal-Mart and its consultant company The
WERCS and made a number of improvements to the infor-
mation reporting process for Wal-Mart’s Chemical Analysis
Review Program. The group also is developing a SIR/
WERCS non-disclosure agreement model that will be used
to define and limit the use of formula information. SIR also
promoted a software licensing concept that would further
protect confidential information.

Results for Industry Annual Report 2009




Pressurized Products

U.S. aerosol production in 2008 was the fifth high-
est year for the industry, according to CSPA’s 58 annual
Aerosol Pressurized Products Survey. North America
maintained a one-third market share of global aerosol pro-
duction, with personal care and household products ranked
as the two strongest product categories. The survey esti-
mated overall unit production of 3.643 billion aerosols in
the U.S. in 2008 — a 0.3 percent decrease from 2007, which
was the third highest year for production at 3.655 billion
units. The highest year recorded was in 2005 with 3.738 bil-
lion units produced. CSPA estimated total North American
aerosol production in 2008 as 4.072 billion units, represent-
ing a 0.8 percent decline from 2007.

benefits of the CSI program. From spring through the end
of the year, the new CSI ad appeared in several issues of
American Agent & Broker and Spray Technology. In addition
to print advertising, CSI enhanced its Google presence with
web-based advertising. In the last quarter of 2009, CSI for
the first time sent an “e-mail blast” to more than 70,000 in-
surance agents and brokers, presenting the CSI advantage.
The CSI website http://www.csiplus.com/ has been up-
dated and information on CSI can be easily retrieved.

As CSPA and
CSIRRG President
Chris Cathcart
wrote in a recent
letter to policy-

THE CHEMICAL
INSURANCE

SOLUTION

The survey, which reports the unit volume of aerosols
filled and shipped for domestic use in 2008, as well as esti-
mates for Canadian and Mexican production, has served for
more than half a century as the primary index of the busi-
ness strength of the aerosol products industry. The survey
was released at CSPA's Mid-Year Meeting in Chicago, IL.

Consumer Specialtbes Insurance (C51) s the chemical indusiry’s
Ieading risk retension groug, providing chemical manufactaners
and distributors with a financially stable source of lability insur
ance for aver 25 yoars.

€51 15 the exclusive partiner of The Consunser Spoclally Producis
Assaclation (CSPA), the indusiry’s leader for education and
legiskative advocacy. With CSPA membership, policybolders gain
acoess 10 the suppon ol thelr peers — pilus, participanis in s
Product Care program for siewardship and best practices recelve
CS1 premium discounts

Frogram Highlights
= Commercial General Liahility including Products andt Unsbretia

holders, “CSIis
well-positioned to
meet your ongoing
insurance needs by
providing expert
insurance advice

Consumer Specialties Insurance Company
CSPA’s affiliate, the Consumer Specialties Insurance
Company (CSI) (Risk Retention Group), bucked the soft and

extremely competitive
insurance market, re-
taining the vast major-
ity of its policyholders
and writing coverage
for several new ac-
counts. CSIin 2009
reported it is in sound
financial health.

This year, CSI ex-
panded coverage for its
liability policy by intro-
ducinganewBroadening
Endorsement, which
incorporates five
important cover-
age enhancements:
vendors as additional
insureds written on a
blanket basis; blanket
waiver of subrogation;
product withdrawal
expense with a limit of

“We introduced the new
Broadening Endorsement
in response to contractual
demands of policyholders’
customers, and for CSI to
maintain its competitive
edge. All existing
policyholders have
purchased the Broadening
Endorsement, which has
attracted new business to
the CSI program.”

GERRI LITTLETON, VICE
PRESIDENT, HANNA, KREMER &
TILGHMAN INSURANCE, INC.,

PROGRAM ADMINISTRATORS
FOR CSI

to make sure you
have the right
coverage, superior
claims handling
and strong over-
sight by a proactive
Board of Directors,
several who are CSI
policyholders.”
Littleton
concurred,
“Knowledge of
the chemical spe-
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$100,000; employee benefits liability coverage; and limited
pollution liability with a limit of $100,000. In addition to
the new endorsement, the CSI policy can include Non-
Owned Automobile Liability, Stop Gap Liability, Additional
Insured Status for Specified Relationships and Coverage for
Certified Acts of Terrorism.

Also this year, CSI boosted its marketing efforts by
advertising in chemical industry publications while con-
tinuing to advertise in insurance trade publications. CSI'’s
magazine advertisement has been revised to showcase the

cialty industry
and insurance
industry is crucial to providing a good insurance prod-
uct.” Policyholders of CSI are served by a well-established
company that assures their protection from marketplace
fluctuations. Since CSI specializes in providing liability
insurance to the consumer specialty industry and chemi-
cal distributors, it is generally unaffected by shifts as is the
conventional insurance marketplace. Moreover, CSI has the
support of a strong reinsurance company that is assigned a
rating of A+ by AM Best and is highly committed to main-
taining its relationship with CSI.

Several in the insurance industry — representing
policyholders, insurance agents and service providers —
offered their perspectives on the value of the CSI program
in the Sept. 24 edition of CSPA’s membership newsletter,
Executive Newswatch. The article, “Consumer Specialties
Insurance: Assuring Stability for Policyholders in all Kinds
of Economic Weather,” is posted on the CSI website.
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CHAPTER 5. COmmunications

ommunications is the engine that moves individuals,

groups, societies and entire nations to run their lives

and businesses, establish their identities, define their
values and build civilization. A tall order, yes: that is why
communications is an exhaustive art.

Throughout its organizational life, CSPA has been
communicating to multiple audiences — government
and business leaders, the media, scientific and technical
experts, health and medical professionals, environmental
groups, supporters, critics — in letters, statements, or news
announcements, delivered in print or through electronic
means or in live testimony. Although the historical back-
drop against which CSPA has communicated industry is-
sues and positions may have varied over time, the messages
it has delivered through the years remain unchanged: the
consumer specialty products industry and CSPA member
companies engage in best practices that are based on sound
science to make products that are safe and effective for
consumers.

What has changed is the proliferation of new online
venues now available to CSPA to deliver its messages. New
communications tools and technology have vastly ex-
panded the Association’s reach and accessibility, including
globally. Within this broadened and enriched field, CSPA
has increased opportunities to communicate its members’
interests and product benefits to traditional audiences and
to introduce the industry to new online communities.

CSPA’s decision to commit additional resources to its
external communications efforts is paying off, as the
Association has effectively moved well beyond the reactive
mode to a more proactive approach in delivering messages
about the benefits of the products the Association repre-
sents and issues of interest. While continuing to be vigi-
lant in its defense of the industry, CSPA has increasingly
boosted its proactive efforts by building relationships with
influential media and identifying opportunities where the
Association can expand its reach and increase visibility.

CSPA’s proactive external communications program
takes on added significance as traditional media outlets
are contracting — displaced by new Internet-based media,
merging with other outlets to conserve resources, or ceas-
ing operations altogether. Consequently, newsrooms are
smaller and operations leaner: a recent development finds
amajor TV network’s news anchors undergoing training to
run their own electronic prompters during live broadcasts
due to the elimination of technicians who used to run the
devices. Reporters need to get hold of useful and factual
information — fast — and so they do what everyone does
these days: they look online.

The confluence of

propitious for CSPA,
which this year rolled
out a new Information
Center, www.cspa.
org/infocenter, to
increase CSPA’s online
visibility. The wealth
of content that has
been developed over
the years for its various
Divisions will now be vt e con
housed in the Center, o et 20 -
which is a new section o corsts s sk
or “microsite” accessible
from the homepage
of the CSPA website,
WWW.CSpa.org.
Tailored for pro-
fessional media and bloggers, legislators, regulators, con-
sumers, non-government organizations and other interest
groups, the Information Center includes a new CSPA blog,
news releases to which visitors can subscribe, and a section
on “Our Issues” for those who want to learn more about the
industry and its issues. This new communications tool will
help to increase CSPA’s visibly in online communities with
fresh content, and, through regular blogs to key audiences,
will establish relationships with influential bloggers, many
of whom are traditional journalists that now have blogging
responsibilities in addition to their regular duties.

Information
Center

e are concnmaed aseut the reoort’s daims that the abdty o measure the
oresence of chemicais associated with these products squstes with safety. It
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At CSPA, the communications department runs
much like an internal agency that supports all areas of the
Association. Dealing with a variety of complex and some-
times sensitive issues, communications staff takes the
lead in message development. The department has worked
extensively with various CSPA Divisions and the Chemical
Management Policy Team (CMPT) over the past year on
messages for ingredient communication, the ongoing
response to the assault on air fresheners and emerging is-
sues surrounding antimicrobials, pesticide foggers and pet
products.

In the summer, the Association became more vocal
in the debate surrounding reform of the 33-year-old Toxic
Substances Control Act. From the good work of the CMPT as
it develops positions on TSCA in anticipation of Congress
acting on this issue, the department has become more ag-
gressive in delivering CSPA’s messages through release of
several statements by CSPA President Cathcart and par-
ticipation in media events.

Becoming more vocal on issues helps raise the
Association’s visibility. And, with so much to “talk” about
and new venues to do so through the Information Center,
CSPA’s voice is being heard. A major highlight this year
was a result from working closely with a New York Times
reporter on an article about ingredient communication
that was published on Sept. 17 in the paper’s Business
Section and titled “Fight Grows over Labels on Household
Cleaners.” The article not only quoted CSPA’s Phil Klein, se-
nior vice president of legislative and public affairs, but also
included critical messages about the importance of preserv-
ing the risk-based labeling system.

Other opportunities to push out positive messages
were linked to seasonal and current topics from the H1N1
influenza outbreak to Earth Day where consumers were
reminded about the benefits of disinfectants to guard
against disease, and that aerosol products are more “eco-
friendly” than people might think.

Executive Newswatch, CSPA’s award-winning online
newsletter for members, continues to provide updates on
important industry issues, announce events, and convey
other Association news. This year, Newswatch began pub-
lishing in-depth feature articles to probe a critical is-
sue and make members aware of a CSPA program and its
benefits. Recent examples include the Aug. 13 edition’s lead
article, “From Vision to Action: CSPA Seeks to Define Gold
Standard in Chemicals Management Policy,” which provid-
ed a comprehensive overview of CSPA’s activities since 2007
in anticipation of TSCA reform legislation; and the Sept.
24 feature on “Consumer Specialties Insurance: Assuring
Stability for Policyholders in All Kinds of Economic
Weather.” Also this year, Newswatch introduced the new
column Staff Chronicles which is published occasionally and
features human interest stories about CSPA and affiliate
group staff activities. Interviews and other creative features
are planned for future editions of the newsletter.

A number of projects benefited from CSPA staff exper-
tise in web communications and design. Highlights this
year consisted of providing extensive creative and technical

input in the construction of the Information Center and
completely redesigning the main website of the Consumer
Aerosol Products Council, as described below. Additionally,
the website of the Consumer Specialties Insurance
Company, www.csiplus.com, was upgraded with new con-
tent that provided potential clients with an in-depth un-
derstanding of the company’s many offerings. The site has
been heavily promoted through search engine optimization
techniques and consequently experienced nearly a 35% in-
crease in overall traffic during the year.

CSPA’s affiliated educational foundation, the Alliance
for Consumer Education (ACE), received two awards this
year in the national Hermes Creative Awards competition.
ACE won a gold award for its 2007-2008 annual report, and
an honorable mention for the redesign of its disease preven-
tion website www.StopGerms.org, the fourth time the site
was recognized. The Hermes Creative Awards is an inter-
national competition for creative professionals involved in
the concept, writing and design of traditional materials and
programs, and emerging technologies. Entries come from
corporate marketing and communications departments, ad-
vertising agencies, public relations firms, design shops, pro-
duction companies, web based innovators and freelancers.
The Hermes is administered and judged by the Association
of Marketing and Communication Professionals.

For the benefit of its inhalant abuse educational
program, ACE welcomed many new contributors through
its successful eBay auction, which launched to coincide with
National Inhalant & Poisons Awareness Week last March.
The idea for the auction came from Jeff Williams, a trustee
of the ACE Board of Directors, who lost his son Kyle to in-
halant abuse.

On a baseball field at a Trenton (New Jersey) Thunder minor
league ball game - It was a special ACE event with Inhalant
Awareness Night, which marked the end of the Alliance’s
community outreach efforts in New Jersey through its summer
Strike-Out Inhalant Abuse program. From left to right: Boomer
(mascot); Colleen Creighton, executive director, ACE; Jim
Lukach, executive director, NJ School Counselor Association;
Sgt. Jeff Williams, ACE trustee; Will Smith, general manager and
COO, Trenton Thunder; Queshia Bradley, education programs
coordinator, ACE; and Strike (mascot).
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ACE expanded its successful Strike Out Inhalant Abuse
program with minor league baseball. Representatives from
ACE, the Connecticut, Maryland and New Jersey teams,
and their mascots, visited schools throughout the three
states. Schoolchildren competed in a poster design contest
and the winner was announced in an on-field ceremony
before Inhalant Abuse Night at the three ballparks. In addi-
tion, ACE partnered with the Eastern Aerosol Association
and the Camden Riversharks on
inhalant abuse prevention during

website, www.AerosolProducts.org (formally NoCFCs.
org); a presence on FaceBook and YouTube; and an aerosol
industry blog.

EcoAerosols was launched March 1 with a national
press release that invited readers to visit the site and find
hidden messages about aerosol products. At the site, visi-
tors encounter a scene of everyday life and discover facts
about the environmental compatibility and beneficial quali-

ties of aerosol product as they move
their cursor over certain objects or
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Riversharks games in New Jersey.
ACE materials were distributed and
interviews were conducted with the
announcers at a number of games.

ACE’s inhalant abuse website,
www.inhalant.org, was highlighted
in a video produced by Los Angeles
City Attorney Rocky Delgadillo, Los
Angeles Police Department Captain
Blake Chow, and the Hollenbeck teen
community police advisory board.

ACE was invited to give a presen-
tation to the Public Relations Society
of America (PRSA). As a result of the
seminar, ACE was asked to submit
an article on its inhalant program
to the Journal of Communication in
Healthcare, a peer-reviewed journal
reaching more than 8,000 healthcare
communications professionals.

On its disease prevention
program, ACE this summer part-
nered with the Boys & Girls Clubs
on a series of skits covering various
concepts of disease prevention. The
skits were made into a co-branded
video that will be made available
on both the ACE and Boys & Girls
Clubs websites. Additionally, ACE
partnered with CSPA’s Cleaning
Products Division on a co-branded
project intended to educate consum-
ers on proper cleaning and hygiene
practices.

ACE also is working more closely with the Association
for Professionals in Infection Control and Epidemiology
(APIC). Through the partnership, ACE and APIC are looking
to develop an interactive hospital that will be funded by the
Department of Health and Human Services and housed in
ACE’s www.StopGerms.org website.

Consumer concern about the H1N1 virus drove many
individuals and communities to seek out ACE’s H1N1 FAQ
sheet. Traffic to ACE’s website increased well over 3,000%.

The Consumer Aerosol Products Council (CAPCO)
adopted a new approach to its communications this year by
implementing a social media networking plan. That plan in-
cluded the launching of a new interactive educational web-
site, www.EcoAerosols.com; the redesign of its flagship

_-|' . SRV S T (A2 ﬂ aCtiVities depicted on the Site.
< = CAPCO’s website took on a
9/" AEROSOLS new look and a new name this year.
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AerosolProducts.org was engi-
neered to provide media officials,
teachers, and consumers with quick
and easy access to comprehensive
information regarding aerosol pro-
duction, technology, environmental
compatability, and benefits. While
the site features content tailored for
specific target audiences, it was ulti-
mately created to provide informa-
tion to any kind of user. Teachers,
students, consumers, media per-
sonnel and others will be able to
download the electronic version

of the highly popular Teacher’s Kit
o from various pages of the website.
An official online request form has
amcn o L been made available for those indi-
viduals who prefer a hard copy of
the kit. As one of CAPCO’s largest
website endeavors to date, the new
site represents a tremendous indus-
try effort toward dispelling much of
the misinformation about aerosol
products that exists online.

CAPCO also established mem-
ber and fan pages on FaceBook
and posted its educational video,
Another Awesome Aerosol Adventure,
on YouTube. The FaceBook member
page is used to provide informa-
tion to industry representatives and invites comment on
industry issues. The fan page is for external audiences with
a heavy emphasis on science teachers.

An aerosol industry blog, http://aerosol-products.
blogspot.com, also was created to target external audi-
ences and is registered with Google’s Blogger. The blog was
designed to create a stream of factual information about
aerosol products that is available to the growing number of
people that use Google’s Blogger for research.

CAPCO issued a creative press release for Earth Day
using a trivia question concept to promote facts about the
environmental aspects of the aerosol delivery system.
It also continued to monitor media reports about aerosol
products and respond to any published misinformation.

&
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2009 CSPA Board of Directors

Chairman

Frank Jusich*

President, Professional Products Group
Central Life Sciences

1501 East Woodfield Road, Suite 200 West
Schaumburg, IL 60173

Ph: (847) 330-5330 Fax: (847) 330-5311
E-mail: flusich@central.com

First Vice Chairman

Adam Selisker*

Vice President of Technology
(RCIndustries, Inc.

885 Louis Drive

Warminster, PA 18974-2820

Ph: (215) 442-6223 Fax: (215) 674-5147
E-mail: aselisker@crcindustries.com

Second Vice Chairman

John P. Abplanalp*

President & (00

Precision

700 Nepperhan Ave.

Yonkers, NY 10703-2312

Ph: (914) 966-4416 Fax: (914) 966-4428
E-mail: john.abplanalp@precisionglobal.com

Treasurer

David Beaham*

President

Faultless Starch/Bon Ami Company

1025 West 8th Street

Kansas City, MO 64101-1207

Ph: (816) 842-1230 X253 Fax: (816) 842-3417
E-mail: dbeaham@faultless.com

Immediate Past Chairman

Kelly Semrau*

Vice President

Global Public Affairs and Communication
S.C. Johnson & Son

1525 Howe Street

Racine, W1 53403

Ph: (262) 260-2102 Fax: (262) 260-2133
Email: kmsemrau@scj.com

President

Christopher Cathcart*

President

Consumer Specialty Products Association
900 17th St,, N.W,, Ste. 300

Washington, DC 20006

Ph: (202) 833- 7302 Fax: (202) 872-8114
E-mail: ccathcart@cspa.org

(*=Executive & Finance Committee)

Members-At-Large: Terms Expiring 12/09
Michael W. Feldser

President, Metal Food & Household Products, America
Ball Corporation

9300'W. 108th Circle

Broomfield, Colorado 80021

Phone: 303-460-5600 Fax: (303) 460-5677

E-mail: mfeldser@ball.com

Joseph Franckowiak

Vice President, Sales & Marketing
Household Chemical Packaging

Berry Plastics Corporation

3 Primrose Lane

Flemington, NJ 08822

Ph: (908) 806-4024 Fax: (908) 806-7399
E-mail: joefranckowiak@berryplastics.com

Frank Pacholec, Ph.D.

Vice President, R&D

Stepan Company

22 West Frontage Rd.

Northfield, IL 60093-3407

Ph: (847) 501-2240 Fax: (847) 441-1483
E-mail: fpacholec@stepan.com

Jeff Pinkham, Ph.D.

Vice President, Global Regulatory Affairs
The Scotts Company

14111 Scottslawn Road

Marysville, OH 43041

Ph: (937) 644-7270 Fax: (937) 644-7153
E-mail: jeff pinkham@scotts.com

Joseph Robinson

Vice President Regulatory Services

Lonza, Inc.

90 Boroline Road

Allendale, NJ 07401

Ph: (201) 316-9364 Fax: (201) 696-3569
E-mail: joe.robinson@lonza.com

Richard Theiler, Ph.D.

Senior Vice President, R&D

The Dial Corporation

15101 North Scottsdale Road
Scottsdale, AZ 85254-2101

Ph: (480) 754-6178 Fax (480) 754-6227
E-mail: rick theiler@us.henkel.com

James A. Westerhaus

Vice President, Government Relations
Ecolab Inc.

Ecolab Center

370 North Wasbasha St.

Saint Paul, MN 55102-1308

Ph: (651) 293-2183 Fax: (651) 225-3274
E-mail: jim.westerhaus@ecolab.com

Tammy Westerman

Sr. Viice President, Operations

State Industrial Products Corp.

3100 Hamilton Avenue

(leveland, OH 44114-3701

Ph: (216) 861-7114 Fax: (216) 931-7709
E-mail: twesterm@stateindustrial.com

Members-At-Large: Terms Expiring 12/10
Lisa Alexander

VP Counsel to the Americas & Corp. Secretary
Firmenich Incorporated

250 Plainsboro Road

Plainsboro, NJ 08536

Ph: (609) 580-4421 Fax: (609) 580-4667

Email: lisa.alexander@firmenich.com

William Auriemma*

President and CFO

Diversified CPC International, Inc.

24338 West Durkee Road

Channahon, IL 60410-9719

Ph: (815) 423-5991x601 Fax: (815) 423-5627
E-mail: wna@diversifiedcpc.com

Tom Mazurek

Senior Vice President, Technical Services
Beauty Avenue/Limited Brands

7 Limited Parkway East

Reynoldsburg, OH 43068

Ph: (614) 856-6190 Fax: (614) 856-6563
E-mail: TMazurek@beautyavenues.com

William Metzger

VP Regulatory & Government Affairs
United Industries Corporation

13260 Corporate Exchange Drive
Bridgeton, MO 63044

Ph: (314) 683-2750 Fax: (314) 801-2911
Email: bill. metzger@spectrumbrands.com

Ron E. Shuck

Vice President of Research & Development
Diversified Brands Division

The Sherwin-Williams Company

4440 Warrensville Road

Warrensville Heights, OH 44128

Ph: (216) 332-1467 Fax: (216) 332-1435
E-mail: reshuck@sherwin.com

Steve Tanner

President

Arylessence, Inc.

1091 Lake Drive

Marietta, GA 30066-1073

Ph: (770) 924-3775 Fax: (770) 928-5671
E-mail: president@arylessence.com

Patricia Verduin*

Vice President — Global R&D

Colgate — Palmolive Company

909 River Road

Piscataway, NJ 08855

Ph: (732) 878-7409 Fax: (732) 878-7222
E-mail: patricia_verduin@colpal.com

Stanley R. Weller, Ph.D.

Chief Technical Officer R & D

ZEPInc.

1420 Seaboard Industrial Blvd.

Atlanta, GA 30318

Ph: (404) 350-6284 Fax: (404) 350-6218
E-mail: stan.weller@zep.com

Members-At-Large: Terms Expiring 12/11
Alan Howarth

/P — Custom Packaging

Chase Products Company

2727 Gardner Road

Broadview, IL 60155

Ph: (708) 2731159 Fax: (708) 865-7041

Email: alan.howarth@chaseproducts.com

Carleen Kreider

Executive Vice President & General Manager-NA
SeaquistPerfect Dispensing

1160 North Silver Lake Road

Cary, IL60013-1658

Ph: (847) 462-3170 Fax: (847) 639-1186
Email: carleen kreider@seaquistperfect.com

Alexander Lacik

General Manager Marketing US Household

Reckitt Benckiser

399 Interpace Parkway

Parsippany, NJ 07054-0225

Ph: (973) 404-2600 ext. 12633 Fax: (973) 404-5668
E-mail: Alexander Lacik@reckittbenckiser.com

Simon D. Medley

Group VP Care Chemicals & Formulators-NA
BASF Corporation

100 Campus Drive

Florham Park, NJ 07932

Ph: (973) 245-6432 Fax: (973) 245-6842
Email: simon.medley@basf.com

Bob Scharf

President and CEO

Sergeant’s Pet Care Products, Inc.

2625 South 158 Plaza

Omaha, NE 68130

Ph: (402) 938-7039 Fax: 402-938-7091
Email: bscharf@sergeants.com

Paul Siracusa, Ph.D.

Vice President, Global Research & Development
Church & Dwight Co., Inc.

469 North Harrison Street

Princeton, New Jersey 08543

Ph: (609) 497-7127 Fax: (609) 279-7654
Email: paul siracusa@churchdwight.com

Dirk Straathof

Vice President, R&D Global Home Care
and P&G Professional

The Procter & Gamble Company

5289 Vine Street

(incinnati, 0H 45217

Ph: (513) 627-4046 Fax: (513) 627-4652
E-mail: straathof.d@pg.com

Damas C. Thoman

Executive Vice President

Givaudan Fragrances Corporation

154 Fox Hollow Road

Wyckoff, NJ 07481

Ph: (973) 687-3743 Fax: (201) 652-8746
Email: demi.thoman@givaudan.com

continued on next page
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CSPA Board of Directors

(CSPA

J. Brian Prendergast

Sr. VP — Consumer Division

Recochem Inc.

137 East Drive

Brampton, ON L6T 185

Ph: (905) 791-1788 (187) Fax: (905) 791-0943
E-mail: bprendergast@recochem.com

Division Chairmen

John Ferring, IV

(Aerosol Products)

President

Plaze, Inc.

105 Bolte Lane

St. Clair, MO 63077

Ph: (636) 629-3400 Fax: (636) 629-0500
E-mail: jferring@plaze.com

Nasser Assaf, Ph.D.

(Pest Management Products Division)
Regulatory Manager

Valent BioSciences Corporation

870 Technology Way, Suite 100
Libertyville, IL 60048

Ph: (847) 968-4844 Fax: (925) 817-5048
E-mail: nasserassaf@valent.com

Ed Piszynski

(Industrial & Automotive Specialty Chemicals Division)
Vice President, Laboratory Services

Bridgeview Aerosol LLC

8407 S.77th Ave.

Bridgeview, IL 60455-1738

Ph: (708) 598-7100 x4345 Fax: (708) 598-6513
E-mail: episzynski@bvaerosol.com

Stuart Hughes

(Polishes and Floor Maintenance Division)
Vice President, Technical Service

Hillyard Industries, Inc.

302 North Fourth Street

P0.Box 909

St. Joseph, MO 64502-0909

Ph: (816) 383-8321 Fax: (816) 383-8521
E-mail: shughes@hillyard.com

Reza Rahaman

(Antimicrobial Products Division)

Vice President, Global Stewardship

The Clorox Company

1221 Broadway

Oakland, CA 94612

Ph: (925) 425-4336 Fax: (925) 425-4496
E-mail: reza.s.rahaman@clorox.com

Mark Cohen

(Cleaning Products Division)

Director of Labeling

NCH Corporation

2730 Carl Road

Irving, TX 75062

Ph: (972) 438-0401 Fax: (972) 438-0999
E-mail: mcohen@nch.com

Dallas Stokes

(Air Care Division)

Vice President

(reative Center Manager

International Flavors & Fragrances Inc.
650 State Highway 36

Hazlet, NJ 07730

Ph: (732) 335-2046 Fax: (732) 335-2335
E-mail: dallas.stokes@iff.com

*Denotes E&F Committee Member
10/6/09

CSPA Staff 2009

Christopher Cathcart
President

D. Douglas Fratz
Vice President, Scientific and Technical Affairs

Keith Fulk
Vice President and Controller

Don Ho
Director, Creative Communications

Marshall Jones
Manager, Administrative and Membership Services

Brigid Klein
Vice President and General Counsel

Philip Klein
Senior Vice President, Legislative and Public Affairs

Beth Law
Assistant General Counsel; Vice President, International
Affairs

Mario Mairena
Director, Federal Legislative Affairs, Director, International
Affairs

Evelyne McFeaters
Director, Communications

Sean Moore
Manager, State Affairs

Gretchen Schaefer
Vice President, Communications

Yvette Stokes
Services Coordinator

Carlos Underwood
Manager, Information Technology and Membership

Joanne Weaver
Director, Administrative Services

Ann Wheeler
Director, Meetings and Conventions

Jane Wishneff
Regulatory Counsel; Director, International Affairs

Joseph Yost
Director, Strategic Issues Advocacy

Affiliate
Organizations
Staff 2009

Product Ingredient Review Program
Susan Little
Executive Director

Laura Mowad
Administrative Coordinator

Alliance for Consumer Education
Colleen Creighton
Executive Director

Queshia Bradley
Coordinator, Educational Programs

Automotive Specialty Products Alliance
Sean Moore
Manager, State Affairs

Consumer Aerosol Products Council
Brigid Klein
Vice President and General Counsel

Gretchen Schaefer
Vice President, Communications

Consumer Specialties Insurance Company
Christopher Cathcart
President
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